SOCIAL MEDIA SISTERHOOD

RESEARCH OVERVIEW

INTRODUCTION
The SMS project aims to support migrant women on
their path to social inclusion.
The project partners have developed an innovative
learning methodology, allowing learners to engage
with Social Media and other online platforms.
The SMS Project is co-funded by the European Union
and ERASMUS+.

THE PARTNERS
IKF (Sweden) - an organisation with
a "vision of a world where all are
equal".
AidLearn (Portugal) - aiming to
improve "the competencies of the
Portuguese population".
Inova Consultancy (UK) - provides
services on "entrepreneurship and
career development, with a focus
on diversity and equal
opportunities".

STePS (Italy) - an organisation
with an aim of "empowerment of
individuals through personalised,
collaborative and participative
learning".
WiTEC (Sweden) - a vison of the
"promotion and support of girls
and women in STEM".

INTELLECTUAL OUTPUT 1 (IO1)
An overview...
IO1 is the first stage of research for the SMS project. It seeks to identify
the needs of the target groups in all partner countries, in relation to
training material development.
Each partner conducted research for the first part of this project and these
methods and results are outlined below.

1. Desk Research
Each of the partners used secondary
resources and literature to explore the topic
of migrant women and their social inclusion,
including the needs of social media to aid
inclusivity.
Partners
also
developed
connections with relevant stakeholders which
enabled two other methods of research to
be conducted for this study.

2. Focus Groups
The second part of this research consisted of
focus groups . The aim of these discussions
were to understand the training needs of the
migrant women. The same questions were
asked by all partners to allow the partnership
to compare results and prepare materials to
suit the needs of all countries involved.
In total, 24 migrant women took part in these
discussions and it should be noted that some
of these migrant women also took part in the
in-depth interviews which are detailed below.

3. In-depth Interviews
Each partner conducted these in-depth interviews. All
partners followed the same structure and questions in
order to collect comparable results..
Recruitment for these in-depth interviews included
asking members of the focus groups to join. Moreover,
some partners used the snowball method in order to
recruit further women for interviews.
A diverse range of migrant women were interviewed, with all ages involved in the
process. This allowed the partnership to collect detailed data which included all
ages, countries and situations.

FINDINGS
The main findings from this research are as follows:
The training should take into consideration those with language barriers and
teach accordingly.
Partners should provide participants with clear instructions on how to
access links, platforms and tools.
Flexible training is essential- many of the target group may have children
which they need to care of or jobs and, therefore, the training should be
organised in a way which allows many to attend without interfering with other
responsibilities.
From the focus groups and interviews, it can be noted that the participants are
keen to learn about social media platforms as there is a huge market for this
knowledge
Partners should be aware that training needs are different for each
participant and training should be planned accordingly.

How did we use these findings?
The partnership used all of the valuable information gained from this research
phase to create a comprehensive training course for migrant women, to aid
social integration, networking and skills development.
When developing the training materials, the partners ensured that the content
was clear and easy to understand, consisted of all the relevant information
needed to use different social media platforms, and also included
information on safety and security when using the platforms. With regards to
language barriers, all partners translated the materials into English,
Swedish, Portuguese and Italian to aid the training in the different countries.
When training started, each partner organisation ensured that flexible training
options were given to suit those involved, and the online learning platform
was also used to supplement the training, in case any information needed
reiterating.

The importance of digital skills!
The world is changing significantly, hence the need to keep up to date with
technology. With technology advancing at an incredible speed, it is important that
we are not lagging behind these changes.
Reasons for having good digital skills:
To help you showcase your personal brand online. This enables employers
to explore your digital competences.
Many employers now require you to have some basic online skills, such as
being able to use certain applications and software, in order to get a job..
Whether you are an employer or an employee, businesses use digital skills to
promote and market their brand, service and/or ethos so having these
skills is hugely beneficial!.
Digital skills can also be advantageous in unpredictable times, such as the
Covid-19 pandemic, where working from home became the new, temporary
norm.
Being digitally active can also increase your networks. This could be for
social purposes or employment seeking purposes. Build yourself a profile
online to engage with people and make new connections.

As noted above, having good digital skills is vital to keep up to date with the latest
technological advancements. Keeping on top of this can help boost your
employability significantly! See below for the number of people who used social
media in the year 2019, globally.

Image sourced from: https://wearesocial.com/blog/2019/01/digital-2019-global-internet-useaccelerates

Open Educational Resources
Ted Talk - "If there is a sinew in our family,
it runs through the women. Given who we
were and how life had shaped us, we can
now see that the men that might have come
into our lives would have thwarted us."
Watch the video HERE
Article - "Social exclusion: Migration and
social vulnerability"

Keep up to date with
the SMS project by
staying connected...

Website:
https://smswomen.eu/
Facebook:
https://www.facebook.com/smswomen/
Elearning Hub:
https://hub.smswomen.eu/moodle30/

