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“Whoever teaches learns in the act of teaching, and 

whoever learns teaches in the act of learning”  

- Paulo Freire, Pedagogy of Freedom  

 

 

“The fact that societies are becoming increasingly multi-
ethnic, multicultural, and multi-religious is good. 
Diversity is a strength, not a weakness.” 
 

            - António Guterres, United Nations 
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Introduction 

The migration process is not a novelty of our times. However, today we can talk about 

a real mass migration, favored by a cheaper transport network and by a greater ease 

of access to the media. 

We can agree that Migration is an extremely complex phenomenon and the reasons 

that push a person or a group of people to emigrate are many. Natural disasters, 

conflicts and economic necessity push millions of people to migrate, imposing 

themselves on the political agenda of different countries.  

Furthermore, migration has a strong female characterization that cannot be neglected. 

For women it is even harder for various reasons: for example, because they are more 

exposed to sexual harassment and violence, they do not receive adequate medical 

care when they are pregnant, and often there are not female interpreters with whom 

would be better off talking about their problems. Addressing a phenomenon like this 

without a gender approach not only leaves millions of women and girls who are 

already in a difficult condition behind, but also makes it impossible to create an 

opportunity for women individual and social empowerment that the move could bring.  

The project 'Social Media = Social Capital. Building Social Capital & Inclusion for Female 

Migrants through Social Media ', is funded by the EU under the Erasmus + Strategic 

Partnerships, Adult Education. The aim of the project is to help migrant and refugee 

women to integrate into the social fabric of the host country, providing them with 

concrete information, tools and skills in social media to improve their self-esteem in 

order to improve their employability and entrepreneurship opportunities. 

The main goal is to develop an innovative learning methodology (based on previous UK 

methodologies), where learners engage in 6 modules of specific social networking 

skills, followed by 5 core competency reflection sets - Mentoring Circles ™ , and train 

migrant / refugee women in digital social networking skills. 

In addition, the methodology enables crucial group-bonding and support systems to be 

developed for disadvantaged individuals such as migrant women (further 

strengthening the development of Social Capital by strengthening connections 

between migrant women in their host communities) via the soft skills and reflective 

practice sessions. 
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Chapter 1: Rationale for the training program 

The SMS course intends to support migrant and refugee women to integrate into new 

host communities and build social capital by harnessing the benefits of social 

networks, and how to have access and skills in those tools, which can open new 

networks and possibilities for social integration and employability. The course seeks to 

meet their needs by enabling and empowering them to use social media tools to form 

and maintain these interactions in partner countries.   

The SMS course aims to reduce disparities in learning outcomes affecting learners with 

disadvantaged backgrounds, migrant and refugee women, in particular through 

innovative integrated approaches (women only training and women training other 

women including peer reflection and action learning approaches). It facilitates 

collaboration and knowledge-exchange. 

The course is innovative because it develops a new blended learning approach to have 

maximum impact on the desired group of learners, i.e. female migrants/refugees for 

social inclusion via social media. 

SMS is also evidence-based and developed considering the views of female migrants 

through a new blended learning approach. The interactive learning cycle is applied 

innovatively, allowing migrant women to learn hard skills - soft skills (reflection and 

application problems) as well as benefiting from peer learning (developing new 

networks already through participating in the course). 

The course consists of 6 hard skills modules on Social Media as an Introduction to 

Social Media to suit the needs of migrant women in each partner country, adapted and 

transferred to the specific target groups and cultural contexts of SMS partners.  Each 

module will be followed by 5 soft skills reflective sessions, 'Mentoring Circles™', a 

group where the working methodology combines action learning, mentoring and 

coaching to support the female learners to test out their learning from the previous 

module and reflect on their progress. During the Circles, learners share their progress 

to identify ideas for further development and areas to work on in order to 

complement their learning. 

 It is expected to have an immediate impact on social integration and reducing social 

isolation experienced by female migrants. The course also results in greater skills levels 

(in terms of digital skills) for the female migrants/refugees attending and, as a result, 

greater levels of employability.  

 Immigrant women aspire not only to have a decent job, but also for social and cultural 

recognition, to enjoy of citizenship rights and, at the same time, to preserve their 

specificity and identity, so the empowerment element of the training programme, the 
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Mentoring Circles, also have a great impact on participants - enabling them to truly 

have their voices heard and their experiences shared with other women. 

All materials are provided in English and in the language of the host country. Learners 

are able to access a given set of materials, and these learners are also able to work 

both synchronously and asynchronously on their learning activities, interacting using 

web-based technologies, smartphone technology and tablet devices. 

In addition, they have the opportunity to put into practice the skills they have learned. 

This is due to the fact that the methodology provides opportunities for the valuable 

transfer of training opportunities as the female participants will test out their learning 

in between sessions in real situations. The course activities imply that they create and 

interact with their own Facebook pages, Instagram, create blogs, etc., and the 

subsequent expansion of their social networks. Participants have sufficient time in 

between modules to complete exercises as ‘homework’. In between the face-to-face 

modules, participants are expected to go online and complete online learning 

resources and interact with other participants from the same country and other 

partner countries to enrich their learning experience. 

The learning resources are varied and innovative, counting a Learner Pack (soft copy 

and printed in-house in each partner country) to guide learners, including an outline 

document of the SMS Training Program,  presentation slides which the trainers will 

present,  a workbook which includes practical exercises and tools alongside relevant 

theory about supporting female migrants to develop their social capital (and how to 

build digital skills useful for future employability/entrepreneurship opportunities) in 

terms of social media skills and training.  

In addition, an online SMS e-Learning Hub provides an online space for the target 

group. The hub works as a Moodle-based/WordPress-based platform, and participants 

and other learners from the relevant target groups are able to access learning 

materials that facilitators provide in a pre-defined order, and can develop their 

analysis, reflections and application logs, using the online hub. Facilitators also have a 

private forum within the E Learning Hub to record their reflective training diaries - 

documenting their experiences of learning and implementing a new teaching 

methodology in their country. This is especially useful for women with caring 

responsibilities which prevent them from attending training. 

It provides a national report on pilot experiences, including demographic and 

background data on participants, reflections and feedback from the trainer on their 

experiences delivering the courses and participants' feedback. A comparative summary 

report produced at the end of all pilots across all partner countries bring together 

experiences and lessons learned from delivery. 
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Source: Van de Vijver, F., Berry, J., & Celenk, O. (2016). Assessment of acculturation. In D. Sam 

& J. Berry (Eds.), The Cambridge Handbook of Acculturation Psychology (Cambridge 

Handbooks in Psychology, pp. 93-112). Cambridge: Cambridge University Press. 

doi:10.1017/CBO9781316219218.007 

 

 

Source: Statista 
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Chapter 2: SMS Social Media Training Program 

Module 1: Introduction to social media - How to use social media and apps to 

connect with your community 

 

Participants have likely come across social media to some extent previously, especially 

platforms such as Facebook, Twitter and Instagram. They are likely to be already active 

on one or more of these platforms in order to keep in touch with friends and family; 

they may even have existing multi-national support networks that they should be 

encouraged to maintain through the above-mentioned platforms. 

 Social media is part of the broad range of digital technologies that people use to 

communicate and interact with their community, learn about cultural values and build 

confidence to become part of their new community. SMS aims to exemplify all the 

ways in which social media can be of use in becoming an active part of a community 

and can help international women improve integration, employability and networking. 

Expected Learning Outcomes:                

 Women will have an improved capacity to engage with their local community 

through use of social media.  

 Women will learn about their “Digital Footprint” and “Digital Citizenship”  

 Women will have an increased understanding of the basic principles of online 

safety 

In-class course consists of 6 different modules; Online course takes from 1-3 hours (the 

time can differentiate according to the number of activities followed by you on the 

platform).  

Example Lesson Plan Duration  

Coffee on Arrival 10 mins 09:00-09:10 

Introduction of the Facilitators, the Project & Rules 10 mins 9:10-9:20 

Module 1 introduction 5 mins 9:20-9:25 

Ice Breaker Exercise 15 mins 9:25-9:40 

Introduction Activity: How confident are you in your Social 
Media Skills? 

15 mins 9:40 9:55 

Topic 1: How to use Social Media and Apps to connect with 
your community  
Presentation 

15 mins 9:55-10:10 

Topic 1: Storytelling activity 20 mins 10:10-10:30 

Topic 2: What is Digital Footprint? 
Presentation 

15 mins 10:30- 
10:45 
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Topic 2: Group Discussion 10 mins 10:45-11:55 

Coffee Break 15 mins 11:55-11:10 

Topic 3: What is Digital Citizenship? 15 mins 11:10- 
11:25 

Topic 3: Group discussion on Cyberbullying and Hate speech 15 mins 11:25-11:40 

Evaluations (including the wrap up exercise integrated) 10 mins 11:40-11:50 

Feedback and Conclusion 10 mins 11:50-12:00 

TOTAL 180 mins 
(3 hours) 

 

 

 

Module 2: Facebook as a tool to facilitate your stay and integration into the new 

community 

How to open the session? Try to start with an introductive activity. Remember that you 

are meeting for the second time and may still need some facilitating activities, which 

help to socialise and feel more confident inside the group. Brainstorming discussion (in 

smaller groups: 3 groups x 5 women each) can be a great way to wake up the interest 

and motivate an active participation of women. Moreover, the results of the discussion 

will help you to understand better the social media knowledge of your class.  

You will find an inspiration for the discussion in the Workbook. The phrase taken from 

the Facebook’s Little Red Book will stimulate the discussion: “Changing how ideas 

spread changes how society functions, changes how people speak, changes how people 

live, changes how people tell stories, changes how people fall in love, changes who 

people consider friends, changes who people consider strangers, changes what being 

alone means.” 

The above-mentioned activity will facilitate the presentation of Facebook and reflection 

on the impact it has on different dimensions of our lives. It’s very important to enhance 

the active participation of women, their commitment, feedback, to make their voice and 

experiences heard during the training.  

The aim of this module is to highlight the mindful use of Facebook. It will remain the 

main communication channel with friends and family, but our role is to accompany the 

participants and to discover together other useful features of Facebook, helpful in social 

inclusion of migrant women.  

The next part of the module is dedicated to the concept of reputation online and 

personal branding online. During the lesson, encourage the participants to put their new 

knowledge into practice. What is my footprint? Dedicate 5 minutes to conduct a 

“background check” using online search engines and discuss with the group which 



 
 

10 
 
 

information they have found. This activity will bring you to the next step, which can be 

the creation of social media rules – etiquette of behaviour we all are obliged to respect 

when using social media. Use recommended audio-visual sources to enrich the lesson 

and differentiate the learning materials (you will find more in the section: Extra 

resources).  

The following part of the Module focuses on the new Facebook features: “Job search” 

and “Marketplace”.  Present the “Job search” tool to the group and explain the different 

modality of searches. Here you will have the opportunity to go through the application 

process and creation of a resume. This part will rise a big interest of your group so keep 

in mind to plan and dedicate enough time for this activity. Facebook has extended its 

business model to include also an online marketplace feature, which lets you discover, 

buy, rent and sell items to the people in your area/community. The platform is similar 

to eBay but with an added touch of ‘Social-ness’ as you can get to chat with the other 

party over Facebook messenger.  

At the end of the training, leave space for conclusions and comments from your 

participants and, indicate additional resources available on the online platform.  

Expected Learning Outcomes: 

 Women will increase awareness about how to use Facebook in a mindful way 
as a tool for attracting new career possibilities.  

 Women will know how to use Facebook in the job search. 

 Women will increase their awareness on how to use Facebook as a useful, 
practical tool for newcomers, helpful to find accommodation, sell and buy 
things.  

 Women will increase their knowledge about how to promote herself (skills and 
experience) on Facebook and increase their chances on the competitive labour 
market.  

 Women will raise awareness about the importance of the content posted (DOS 
and DONTs) and its possible implications for their career and personal life. 

 

 

Example Lesson Plan Duration 
 

Coffee on Arrival 15 mins 09:00 – 
09:15 

Introduction to the Group 10 mins 09:15 – 
09:25 

Introduction of the Project, Rules & Learning Agreements 10 mins 09:25 – 
09:35 

Facebook Facts and Figures: 
 General information about Facebook 
 Social Impact of Facebook  
 Socio-economic impact of Facebook 

30 mins 09:35 – 
10:05 
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Coffee Break 15 mins 10:05 – 
10:20 

Facebook the way to promote yourself, stand out, and get 
hired: 

 Social Media DOS and DONTs during a job search 
 What you need to remember of using Facebook for 

job search - tips for job seekers 
 Online Reputation Management 

45 mins 10:20 – 
11:05 

Group Discussion sharing findings of Activity 

Flipchart, pens etc. 
10 mins 11:05 – 

11:15 

Facebook Job search features – how it works? 

 Tips and recommendations on Facebook Job Search 
 Facebook MARKETPLACE and GROUPS as the quick 

way to find your next home 
Practical Activity (putting topic into practice) 

45 min  11:15 – 
12:00 

Feedback and Conclusion 20 mins 12:00 – 
12:20 

Wrap up 10 mins 12:20 – 
12:30 

TOTAL 210 
mins 

 

 

 

 

Module 3: Tweeting and Blogging for migrant women 

In this module, participants will learn the importance of using Twitter and Blogging for 

personal and professional reasons, understand their potential, as well as how to create 

and maintain a Twitter account and Blog and how to search and follow information on 

Twitter and Blogs. 

Regarding the blogs, we will find the reasons why we should start a blog, how to create 

it, and tools online for free, which help us to create a blog. 

Expected Learning Outcomes:  

 Women will learn how to brand themselves and connect  

 Women will do this by using tools online  

 Women will know how to look for housing and jobs on twitter  

 Women will know how to search for a job on the platform and create a bio  

 

The module is designed to last 2h40. You can see the detailed information below: 
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Lesson Plan 

 

Duration  

Coffee on Arrival 10 mins 09:30-09:40 

Introduction of module to the Group 5 mins 9:40-9:45 

Ice Breaker Exercise 15 mins 9:45-10:00 

Presentation of Topic 1: Twitter 15 mins 10:00-10:15 

Topic 1 Activities 45 mins 10:15 11:00 

Coffee Break 15 mins 11:00-11:15 

Presentation of Topic 2: Blogging 15 mins 11:15-11:30 

Topic 2 Activities 30 mins 11:30- 12:00 

Feedback and Conclusion 10 mins 12:00-12:10 

TOTAL 160 mins 

(2h40) 

 

 

 

 

Module 4: LinkedIn - The worlds’ largest social media platform for professional 

networking and recruiting 

LinkedIn is a professional social media platform - it's like Facebook but for your 

professional career. 

It is used by more than 540 million users in over 200 countries all over the world. It 

was founded in 2002 in the United States and is today owned by Microsoft Inc.    

LinkedIn is for anybody and everybody who's interested in taking their professional life 

more seriously by looking for new opportunities to grow their careers and to connect 

with other professionals.  

In many countries LinkedIn is the primary source for recruiters to find candidates to fill 

a position. Over 3 million jobs are listed at any one time on LinkedIn. 

Expected Learning Outcomes: 

 Women will have one of the most searchable profiles on LinkedIn  

 Women will attract recruiters and employers to their profile 

 Women will know how to market themselves and their area of expertise  

 Women will know how to build the best professional network for them  

In-class, the course consists of 6 different modules which lasts for a total of 3,5 hours; 

Online course takes from 1-3 hours (the time can differentiate according to the number 

of activates followed by you on the platform).  
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LinkedIn Lesson Plan Duration 
 

Coffee on Arrival 15 mins 09:00 – 09:15 

Introduction to the Group of the facilitator    5 mins 09:15 – 09:20 

Introduction of the Group to the Group 10 mins 09:20 – 09:30 

Topic 1. Introduction to LinkedIn and Structure of 
LinkedIn  
(PPT slide 2- 6) 
 

10 mins 09:30 – 09:40 

Topic 2. Home (PPT slide 7) 
 

10 mins 09:40 – 09:50 

Topic 3. My Network (PPT slide 8 – 9) 10 min 09:50 – 10:00 

Topic 4. Notifications and Messaging (PPT slide 10 – 11) 10 mins 10:00– 10:10 

Coffee break  15 min 10:10 – 
10:25  

Topic 5. Jobs (PPT slide 12) 15 mins 10:25 – 10:40 

Topic 6. Me – Create your own profile (PPT slide 13 -24) 75 mins 10:40 – 11:55 

Topic 7. Google + 15 mins 11:55 – 12:10 

Wrap up – questions, reflection and session evaluation 20 mins 12:10 – 12:30 

TOTAL 210 mins 
 

 

 

Module 5: Social Media Photo. SlideShare, YouTube, Instagram, Google photos and 

Flickr 

In the 5th module, the focus stays on discovering and developing the soft and hard 
skills needed to integrate easier with the help of social media.  

In order to manage online media well, we would need someone that already 
"discovered the wheel", to guide us through and this is the reason why we are here 
where will start our journey in how to use online publication tools using  Slideshare, 
Youtube, Instagram, Picasa and Flickr. 

Why do we use social media? Most of us use it for finding a job, a house, a more 
secure environment, expanding our network, joining communities and groups that 
share believes and values smilar with ours. When we are arriving in a country, we are  
in the position of not being so connected with locals. We lack our social networks and 
feel insecure regarding how to relate with others. The online enviroment give us a 
bigger freedom from this regard and there is space to express yourself. It helps you to 
get in contact with diffrent networks that exist in the arrival country by present 
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yourself using pictures, videos and sharing believes and values wich will connect you 
with other individuals, organisations, forums, hubs and communities. 

The in-class course consists of 6 different modules which lasts 2 hours each; Online 

course takes from 1-3 hours (the time can differentiate according to the number of 

activities followed by you on the platform).  

 

Expected Learning Outcomes:  

 Women have been acquainted to the new media tools – Slideshare, YouTube, 

Instagram, Picasa and Flickr 

 Women will be able to understand how Slideshare, Youtube, Instagram, Picasa 

and Flickr function, 

 Women will feel more confident using these social media tools  

 Women will know how to use the appropriate functions that respond to 

migrant women`s needs in the process of integration. 

 

 

Lesson Plan Duration Time 

Interactive activity: Drawing on the back 10 min 9:00 – 9:10 

Bonus Hat: Introduction of the topic. Brainstorming 
Flipchart sheets, markers, tape, Annex 1 

40 min 9:10 – 9:50 

PPT presentation: Slideshare, YouTube, Instagram 
Flipchart sheets, markers, Annex 2, Handout 1 

55 min 9:50 – 10:45 

Interactive activity: Debate (first part) 10 min 10:45 – 10:55 

Coffee Break 20 min 10:55 – 11:15 

Interactive activity: Debate (second part) 30 min 11:15 – 11:45 

PPT presentation: Google photos, Flickr 
Annex 2 

20 min 11:45 – 12:05 

Interactive activity: Yes/ No/ Maybe 15 min 12:05 – 12:20 

Wrap-up and session evaluation 

Post its, pens, flipchart, markers 

20 min 12:20 – 12:40 

TOTAL 

 

210 mins 3h 40min 
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Module 6: Collaboration Tools and Managing Social Media 

 
Social media is most commonly used as a social media platform in order to interact 

with friends and family; however, it has also been recognised for its value as a tool in 

finding employment opportunities. The intention of SMS is to encourage participants 

to make use of social media in order to help them better integrate into their 

communities, identify employment opportunities and utilise social media platforms in 

their day to day professional activities. 

Social media can be a useful tool in a person’s professional career, facilitating 
collaboration, communication and as a marketing tool. Online tools such as Gmail, 

Skype and Google drive are all free to use tools that could help participants 
communicate and collaborate with others, for work or personal use. Social media 
platforms such as Facebook, Twitter and Instagram can also be used as part of a 
strategy to spread information about a participant’s new business or their personal 
information in a safe and meaningful way.  

Expected Learning Outcomes: 

 

 Women will learn how create, edit and share online documents.  

 Women will explore online tools commonly used to communicate, plan and 

manage projects. 

 

The in-class course consists of 6 different modules; online course takes from 1-3 hours 

(the time can differentiate according to the number of activities followed by you on the 

platform).  

 

Lesson Plan Duration Time 

Coffee on Arrival 10 mins 09:00-09:10 

Introduction to the Group 10 mins 9:10-9:20 

Energiser Exercise 15 mins 9:20-9:35 

Presentation of Topic 1: Communication 
 

10 mins 9:35-9:45 

Presentation of Topic 2: Document Sharing 15 mins 9:45-10:00 

Topic 2 Activity 10 mins 10:00-10:10 

Coffee Break 15 mins 10:10-10:25 
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Presentation of Topic 3: Creating and Editing Online 
Documents 

20 mins 10:25-10:45 

Topic 3 Activity 15 mins 10:45- 11:00 

Presentation of Topic 4: Planning & managing 15 mins 11:00- 11:15 

Topic 4 Activity 10 mins 11:15- 11:25 

Wrap up activity 15 mins 11:25-11:40 

Feedback and Conclusion 10 mins 11:40-11:50 

Give SMS training certificates 10 mins 11:50-12:00 

TOTAL 180 mins 
(3 hours) 
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Chapter 3: SMS Social Media Mentoring Circles™ 

The Mentoring Circles™ use coaching, peer mentoring and action learning techniques to 

help participants achieve their goals in a personal, career, or enterprise setting. 

Mentoring Circles™ help with personal reflection and self-development.  

The Circles™ provide a safe space for migrant women to share their challenges, 

experiences and goals. It provides opportunities to aid self-development. Every session, 

each participant has the opportunity to address a specific issue and receive feedback 

from the other participants. With the Circles™ entailing a group of people, the 

incorporation of like-minded migrant women will help to facilitate change, and gain 

support from other members, as well as the facilitator.  

Mentoring Circles™ are learner led and learner focused. The methodology is based on 

Kolb’s Experiential Learning Cycle; Neuro-Linguistic programming; Positive Psychology; 

Solution Focused therapy; Action Learning and mentoring and coaching processes. 

The main focus of the sessions is on self-efficacy. Self-efficacy is the belief a person holds 

regarding their power to affect situations. Therefore, self-efficacy influences the choices 

someone may make. By changing someone’s self-beliefs in a positive manner, a person 

or organisation can increase their ability to complete tasks and/or reach goals. 

The methodology has the following 4 key aspects: 

 Performance accomplishments: Helping participants re-visit past successes in 

their professional history. This entails completing self-appraisals and exploration 

activities.  

 Vicarious learning: Participants can observe and learn from others in the group 

and through learning from the facilitator.   

 Emotional arousal: Using relaxation training and adaptive self-talk, self-efficacy 

improves. This includes learning to be aware of your negative self-talk and 

observe your thoughts.  

 Verbal persuasion/encouragement: Facilitators provide positive affirmations 

and encouragement for trainees.  

It will allow migrant women to develop solutions, options and alternatives for action. 

The facilitator of the mentoring circles and the peer mentoring of the group 

encourages individuals to develop solutions, options and alternatives in action. The 

Circles™ use a client-centered methodology, as the facilitator will prompt the user to 

think of their preferred action, rather than supply solutions. 
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Logistics 

 

 

 

Example of tools to use during the Mentoring Circles™ 

Smart goals: Planning future goals in a SMART way by considering the 
following aspects of a goal. 

 

 
 

 

 

Outcomes 

The methodology has been used in a dozen European countries with successful results 

by a range of professionals, including occupational therapists, coaches, human 

resources experts, organizational development consultants, and female entrepreneurs.  

The benefits and outcomes are improved self-confidence and reduced isolation, by 

allowing people to connect with each other in a more meaningful way. 

Migrant women who attend the Circles™ assess their skills prior and after the 

mentoring. These skills include conflict resolution skills, negotiation skills, confidence, 

reading body language, and many others. Their skills development is analyzed after the 

circles. Findings have shown improvement.  

 

 

 

Each 
session can 
be up to 4 

hours

3 to 4 
sessions 

Around 5 
participants 

in each 
Circle™
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To watch a short video which explains more about the SMS Mentoring Circles™, click 

on this link: https://youtu.be/NKV4g2GE3mw 

 

 

  

https://youtu.be/NKV4g2GE3mw
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Chapter 4: Implementation of the SMS Training Programme 
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The course was created to be delivered one module at the time, by numeric order. 

During the pauses between each module, the mentoring circles should be delivered – 

preferably starting after the second module of SMS training, so that participants can 

have the opportunity to know each beforehand.  

However, if during the 1st module it is noticeable that participants don’t have an e-mail 

account or do not remember their passwords, is recommend that 6th module be 

delivered after the 1st module, since it will make it easier to go through the next ones.  

Each training group should be formed by a maximum of 10-12 participants, depending 

on how comfortable the participants feel using ICTs, so that the women can receive a 

more individualized learning support.  

The quick changing nature of social media platforms means that some specific 

information may need to be altered on a regular basis, by future trainers and users of 

the materials for teaching purposes. 
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Chapter 5: Suggestions from the Trainers/Facilitators in providing the 

SMS Training Program 

From the first piloting of the SMS training program and SMS Mentoring Circles™, the 

SMS partnership have collated tips, evaluation comments and trainer advice from the 

pilot trainers in each participating country. Take a look below to see what previous 

trainers thought of the materials and tips they would give to future trainers.  

 

 

 

 

 

 

 

 

Personality assessments and discussions about CVs and job searching sites were well 
received and allowed for in depth discussions.  

There is the flexibility to mix up the modules 
depending on participant needs in the sessions.  

The peer-to-peer learning of 
this training was valued greatly 

by the participants. 

The group setting involved in 
this training program allowed 

for a great amount of 
discussion and experience 

sharing.  

Always allow time for these 
invaluable discussions.  

The materials provided are 
adaptable and flexible to 
suit your specific group.  

After the presentation is given, 
interactivity with the specific 
social media platform allows 

for a greater understanding of 
the topic.  

Each of the modules have a lot of content for the time scale 

given. The recommendation is to focus on key terminology and 

topics of interest, depending on the language and interest of 

the participants. 

Module 1 is a great 

introductory session to 

the topics and terms! 

 

Recommendations 

For extra engagement, guest speakers can be invited to speak on the topic. 

For extra support outside of the Mentoring CirclesTM , a space for 1:1 time with participants 
during the training is recommended for questions around specific social media channels being 

discussed during the session.  

During the last session, extra information can be given depending on the needs of the 
participants. For example, discussions regarding social media strategies occurred in the UK 

due to the increased interest in this topic.  
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Facilitator mentioned that finding examples of blogs to show participants would help engage 
them more in the possibilities of blogging. 

 

Offer participants the opportunity of joining Twitter (or other social media) with a fake 
account so they can try the features without having to create a personal account. 

 

Some facilitators may find it useful to split one module into two (for example module 5 or 6) 
to ensure that enough time is given to each application and allow all participants to fully 

explore the tool. 
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Conclusion 

 

Throughout this guide we have presented a number of different areas of importance for 

the overall project, always trying to not miss the main grounded intention to build a 

society that shapes and receive migration from an inclusive and participative 

perspective, collaboration that comes from both the migrant women and the receiving 

society, through civil organisations, towards a common better future.  

The achievement of the EU agenda for Europe related to e-skills learning is of great 

importance for all the partner countries and actively participate in the building of future, 

fairer societies and to adapt to use new communication systems and social media as 

tools for achieving social integration. 

As mentioned in the introduction, migration can have many triggers, from economics to 

natural disasters or violent conflicts. But, nowadays, the feminisation of migration 

chains and the demand on global care chains (Hochschild, A.; 2000) have become an 

issue in the migration patterns around the globe in the last 25 years. 

The feminisation of migration presents other personal, gender related problems that 

need women to be empowered and aware of herself in order to not only receive the 

help needed, but to demand respectful treatment in the receiving countries. Those soft 

skills and abilities are only achieved when women are in positions of self-esteem and 

confidence, from their own personal life to the labour market and their value within the 

public sphere. 

 it is under those thoughts that this manual was created, and, throughout the facilitators 

guide, different concepts and goals have been taken into account, each one of them 

collaborating to reach the main goals of this project, i.e. develop e-skills, help in 

searching for jobs  and participating in the receiving society.  

Through the modules 1 and 2, the participants improve their capacity to engage with 

the local community, they learn about concepts and practices in the social media, as 

well as increasing their understanding of basic principles of online safety. With those 

acquisitions, the facilitators prepare them to work with their online reputation and 

personal branding, rising awareness about the importance of the content they post and 

the possible implications of that information for their careers and personal lives. That is 

why the training starts with their Facebook profiles and navigate through searching jobs, 

marketplace, and house searching. All of this is, at the same time, helping the 

participants to integrate into the social fabric of the hosting country. 
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The modules 3 and 5 treat with thematic that have to do with social networking, bringing 

different media tools to be developed and used by the participants. They learn how to 

brand themselves and they are able to understand how those media tools work. The 

participants create enough confidence to appropriately use the different functions that 

can help their particular needs. In this way the facilitators are providing the participants 

with concrete information, tools and skills to find their ways into social media. 

The modules 4 and 6 work with the improving of migrant and refugee women self-

esteem, employability and entrepreneurship opportunities, navigating through LinkedIn 

and receiving help in the revision of their stories and abilities. Also, these modules teach 

them how to work with online documents and online tools to manage and communicate 

in their own projects.  

The Circles are aiming to develop interaction skills, both in person and online, increase 

self-confidence and self-awareness, which includes the recognition of negative self-talk 

and observation of their own thoughts.   

All of those abilities and knowledge are to improve and develop an innovative learning 

methodology, which aims to train migrant and refugee women in digital and social 

networking skills, which at the same time is determining their inclusion in the new social 

configurations.  

Through this document we have learn how to support integration and employability 

while developing networks that allow peer learning, reduce social isolation and create 

tools to avoid the impossibility of participation in the host society.  

All the new knowledge and abilities are empowering the participants with social and 

cultural recognition and the preservation of their own identities, while giving them the 

tools to enjoy citizenship rights and to be an active part in the receiving society. 
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Extra Resources 

 Swedish English Portuguese Italian 

M
o
d
u
l
e 
1 

Webbinar - Lyckas på 
jobbmässan 
https://www.youtube
.com/watch?v=SmtOs
GBTwSg 
 
Hur man kan hitta job. 
https://arbetsformedl
ingen.se/other-
languages/english-
engelska 
 
För ny i Sverige 
mäniskor, 
Försäkrinkassan 
https://www.youtube
.com/watch?v=SsmA
QPPZhx4&list=PLCPYy
D7Ge9B0ITOL93ysyc3
kFcJv6S1fq&index=2 

Introduction 
What is a digital 
footprint? And 
how to help 
protect it from 
prying eyes: 
https://us.norto
n.com/internets
ecurity-privacy-
clean-up-
online-digital-
footprint.html 
 

Online job 
application tips: 
https://money.
usnews.com/m
oney/blogs/out

side-voices-
careers/2012/0

7/11/the-9-
best-tips-for-

submitting-an-
online-job-
application 

TedTalk sobre 
Tatuagem Digital  
https://www.ted.co
m/talks/juan_enriq
uez_how_to_think_
about_digital_tatto
os?language=pt-
br#t-211031 
Redes Socais e os 
Portugueses – 
estatísticas 
https://www.markt
est.com/wap/a/grp
/p~96.aspx  
Pegada Digital 
dirigido aos jovens  
https://decojovem.
pt/digital/net-com-
consciencia-ep-08-
pegada-digital/ 

Pesquisar por 
Oportunidades de 
Emprego  
https://www.micha
elpage.pt/advice/g
est%C3%A3o-de-
carreira/conselhos-
para-pesquisa-de-
emprego/sugest%C
3%B5es-para-
procurar-emprego  
Design do Currículo 
gratuito  
https://www.canva
.com/pt_pt/criar/c

urriculo/ 

5 video tutorial per 
cittadini stranieri: 
http://sociale.regione
.emilia-
romagna.it/notizie/20
19/maggio/centri-
per-l2019impiego-
documenti-730-
cinque-video-tutorial-
per-cittadini-stranieri 
Monologo sul 
bullismo - Laura & 
Paola: 
https://www.youtube
.com/watch?v=Ia2uT8
n6_lI 

NoHate Italia: 
http://www.nohatesp

eech.it/ 
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Hur man kan hitta job 
på Facebook 
https://www.faceboo
k.com/Sweden-Jobs-
Sverige-Jobb-
1408117342735294/ 
 
Hur man kan hitta job 
i Malmö 
https://www.faceboo
k.com/malmojobb/?e
pa=SEARCH_BOX 

Facebook 
Power 
Facebook Tips 
to Help Job 
Seekers to 
Become More 
Attractive to 
Potential 
Employers: 
https://www.hu
ffpost.com/entr
y/power-

Dicas para 
conseguir um 
emprego através 
do Facebook  
https://www.econo
mias.pt/como-
conseguir-um-
trabalho-com-o-
facebook/ 
 

Trovare lavoro su 
Facebook. Arriva 
"Jobs": 
https://www.youtube
.com/watch?v=OMwl
VGYzwFA 
Si può fare. La rete in 

10 parole: 
http://www.rai.it/dl/
portali/site/articolo/C

ontentItem-
1e5d48f2-eb27-4c77-
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Hur man kan hitta job 

i Malmö Stad 

facebook-tips-
to-
he_b_9345492 
 
Using Facebook 
to network: 
https://mashabl
e.com/2009/08
/14/facebook-
networking/?eu
rope=true 

 

Como utilizar a 
ferramento 
Facebook Emprego  
https://www.techt
udo.com.br/dicas-

e-
tutoriais/2018/03/c

omo-usar-o-
facebook-

empregos.ghtml 

82c3-
b9eb28fa23f5.html 
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Hur man skapa en 
blogg 
https://www.starta-
blogg.se/hur-gor-
man-en-blogg/ 
 
Hur man jobbar med 
wordpress 
https://www.adsight.
se/wordpress-guide/ 

5 Tips To Create 
A Great 
Professional 
Blog:  
https://www.w
orkitdaily.com/c
reating-
professional-
blog 
 
How to create a 
Blog Post in 
Word Press: 
https://www.yo
utube.com/wat
ch?v=vX0DMAjt
ZZg 
 
10 Tips for 
Creating a 
Professional 
Twitter 
Account:  
https://www.co
llegemagazine.c
om/10-tips-for-
creating-a-
professional-
twitter-
account/ 

 

Como criar um blog 
no WordPress em 
15 minutos  
https://www.youtu
be.com/watch?v=G
PpAjE705jw 
 
TedTalk do Co-
fundador do 
Twitter  
https://www.ted.co
m/talks/evan_willia
ms_on_listening_to

_twitter_users#t-
361906 

Professione Blogger 
Come nasce un blog? 
5 step per iniziare:  
https://www.youtube
.com/watch?v=kCNsh
ArSHUY 
[ITA] - WordPress 
Tutorial - Creare un 
sito WordPress in 
meno di 60 minuti: 
https://www.youtube
.com/watch?v=c4HW
yvDpNss 
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Skapa en bra LinkedIn 
profil 
https://www.youtube
.com/watch?v=aYRwX
OLS5uI&t=21s 
 
Vad är LinkedIn 

What Is 
LinkedIn and 
Why Should 
You Be on It?: 
https://www.lif
ewire.com/wha
t-is-linkedin-
3486382 

O que não publicar 
no Linkedin 
https://www.econo
mias.pt/7-coisas-a-
nao-fazer-no-
linkedin/ 
Video de como ser 
encontrado pelos 

Che cosa è LinkedIn?: 
https://www.youtube
.com/watch?time_co
ntinue=1&v=1iO5ze_l
0sA 
Profilo LinkedIn 
perfetto: come 
renderlo efficace?: 
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https://www.youtube
.com/watch?v=63qmg
tpfvk8 

 

 
How to Make a 
Great LinkedIn 
Profile - 6 
LinkedIn Profile 
Tips: 
https://www.yo
utube.com/wat
ch?v=27BTcka6
4wQ 
 

 

recrutadores no 
Linkedin 
https://www.youtu
be.com/watch?v=4
zCrsP29nII 
Como criar um 
perfil de destaque 
no Linkedin 
https://www.micha
elpage.pt/advice/g
est%C3%A3o-de-

carreira/conselhos-
para-pesquisa-de-
emprego/cinco-

passos-para-criar-o-
perfil-de 

https://www.youtube
.com/watch?v=IbX97i
wLeq4 

Personal Branding 
con LinkedIn: 

https://www.slidesha
re.net/simsern/perso

nal-branding-con-
linkedin-

suggerimenti-e-
strategie?qid=013171
28-71cd-4bfb-a91d-

b405d204a291&v=&b
=&from_search=2 
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o
d
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Hur funkar Instagram 
https://www.youtube
.com/watch?v=REdRv
DH0cPA 
 
7 tips till dig som 
tycker det är svårt att 
skriva CV 
https://www.metrojo
bb.se/artikel/8178-7-

tips-till-dig-som-
tycker-det-%C3%A4r-

sv%C3%A5rt-att-
skriva 

Stand out in 
your job search 
with an 
interactive 
Tableau 
resume: 
https://www.ta
bleau.com/abo
ut/blog/2018/7
/building-
interactive-
resume-
tableau-
90974?utm_ca
mpaign=Aware
ness-K12STU-
ALL-ALL-ALL-
ALL&utm_medi
um=Social&utm
_source=Twitte
r&utm_campaig
n_id=2018133 
 
A Beginners 
guide to google 
photos: 
https://www.th
eedublogger.co
m/google-
photos-guide/ 
Instagram 
Marketing: 
https://www.hu
bspot.com/inst
agram-
marketing 

Marketing Pessoal 
no Instagram  
https://gerenciagra
m.com.br/blog/pos
t/marketing-
pessoal-no-
instagram/ 
 
Canais de Youtube 
para aprender mais 
sobre vários 
tópicos  
https://www.hypen
ess.com.br/2016/0

4/selecao-
hypeness-10-

canais-do-youtube-
que-ensinam-
coisas-novas/ 

Niente fogli ma storie 
su Instagram: 
https://www.repubbli
ca.it/tecnologia/social
-
network/2018/02/07/
news/francia_il_curric
ulum_alternativo_dell
a_20enne_usa_le_sto
rie_di_instagram-
188293764/?refresh_
ce 
Stand out in your job 

search with an 
interactive Tableau 

resume: 
https://www.tableau.
com/about/blog/201

8/7/building-
interactive-resume-

tableau-
90974?utm_campaig

n=Awareness-
K12STU-ALL-ALL-ALL-
ALL&utm_medium=S
ocial&utm_source=T
witter&utm_campaig

n_id=2018133 
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Hur man kan redigera 
bilder 
https://www.youtube
.com/watch?v=H3DR
GBwPzfk 
 
Hantera dina 
aktiviteter med 
Microsoft Office 365 
https://www.youtube
.com/watch?v=_yGVu
grEk-I 

 

20 of the Best 
Free Stock 
Photo Sites to 
Use in 2019: 
https://blog.hu
bspot.com/mar
keting/free-
stock-photo-
websites 
 
11 Best Project 
Management 
Apps for 
Business in 
2019: 
https://blog.pro
ofhub.com/11-
best-project-
management-
apps-for-
business-in-
2019-
dca9617bf114 

 

Conhecer 
ferramentas úteis 
da Google 
https://about.googl
e/intl/pt-
BR/products/ 
 
Como utilizar a 
Dropbox 
https://rockcontent

.com/blog/como-
usar-dropbox/ 

How To Find Free 
Stock Images For Your 
Websites - [DEV PILLS 
#6]: 
https://www.youtube
.com/watch?v=fvLToJ
kX0Fo 
Metodo e strumenti 

per organizzare i 
progetti e le attività 

quotidiane in azienda: 
https://www.youtube
.com/watch?v=TOzuc

VWaVOc 
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